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Paper or letter to the Trustees or Directors 
 
Jessica Metheringham 
September 2019 
howtodissent@gmail.com | www.howtodissent.org  
 
 
Organisations and individuals which campaign and call for political change could 
potentially be covered by the Transparency of Lobbying, Non-Party Campaigning 
and Trade Union Administration Act 2014 (generally known as “the Lobbying Act”). 
Under the Lobbying Act, those carrying out such activities are required to register 
expenditure with the Electoral Commission.  
 
This paper sets out how we have made the judgement that we did not need to 
register as a Third Party Campaigner with the Electoral Commission. We have 
carefully considered the campaigning work that we have undertaken during all three 
of these periods. We recognise that the total regulated period is from DD MM 2018 
to DD MM 2019.  
 
We have considered the two tests outlined in the Lobbying Act.  
 
The public test asks whether our campaigning work is for our own supporters (those 
who have clearly indicated, by membership or by ticking a box to ask us to send 
them information) or for the general public. If information is accessible online (on our 
website or on others) then it is deemed to be public.  
 
The purposes test asks whether a reasonable person would believe that the 
campaign encourages individuals to vote for a specific candidate or to vote against a 
specific candidate. This applies locally as well as nationally. 
 
With regards to the public test, we have judged that a significant proportion of our 
work is with committed supporters. We send emails only to those who have 
confirmed that they support our declaration and wish to be part of our network of 
supporters. While some social media content is public, our groups require similar 
confirmation of support. Because we ask individuals to support our organisation 
before providing them with leaflets, we judge that around x% of our printed material 
costs and x% of something else costs [FOR EXAMPLE] could be considered to fall 
under the remit of the Lobbying Act.  
 
We have also considered whether our campaign passes the purposes test, and 
specifically whether a reasonable person would assume that we were calling for the 
general public to vote a specific way due to a specific policy. While we share some 
broad policies and aims with some political parties, there is considerable 
disagreement about the methods or actions needed to achieve these policies. 
Furthermore, our campaigns clearly ask for elected representatives to change their 
minds, not for members of the public to change their elected representatives.  
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Overall, we judge that the tone of our campaigns, and the context in which they have 
been delivered, makes it clear that our campaign is not intended to influence the 
general public at the ballot box. We consider that a reasonable person would easily 
be able to understand that our campaign is part of a wider civic engagement. 
 
Having considered activities we have undertaken during this regulated period, 
including rallies, printed material, overheads and staff time, we consider that only a 
very small part of these activities passes both tests and so falls under the remit of 
the Lobbying Act. The combined cost of these activities is well below the registration 
threshold of £20,000 in England, £10,000 each in Northern Ireland, Scotland and 
Wales.  
 
We have therefore not registered with the Electoral Commission as a non-party 
campaigner. 
 


